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e stage, amaze and 


dy capers. 


re. then: pulls 


Omedy number 
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atic dance as her 
of the clever- 
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ance that’s sure 
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idividuality Girl” 
has every- 
1is number over 
and for an encore 
S she pushes a 
he proposes to 
e tells her /he will 
On if he will say 


Dance” a very 


1 show. 


es on playing 
ion Man.” 

Some very funny 
recitation of the 
iyed by the diffe- 
‘is yery funny and 
me very funny) 


rand plays hot) 
tordion, stopping! 


while to tell some. 
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ent of “So Tired’”’| 


flip-flops, hand| Organ 


“Varsity | 
ags with the| 


She does a) 


is, an exception-| 
dancer does a! 
4 ; land George Shivers, 
ap Year, Louise! 
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jand the grand finale of which will | 
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angement, one of | ° 
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|New Haven; Metropolitan, Bos-| 
lton; Shea’s Buffalo, Buffalo;| 
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Publix Theatres Corporation, 


T0 COAST § 


Pretty Texas Girl 
Singer of Merit 


“Leap Year Fancies” 
Has Real “It” Girl 


Louise Ploner, the ‘“Individuali- 
ty Girl,’ who will be seen in 
Moris Petroff’s latest Publix Stage 
show, “Leap Year Fancies” at the 
-«++..Theatre, the week of..... 
is just what her name implies. 

Miss Ploner was practically born 
on the stage as her father and 
mother were musical comedy stars, 
and’she inherited her parents’ tal- 
ent. She is individual in her man- 
nerism, and has a way all her| 
own of singing her many songs. In 
“Leap Year Fancies’ she appears 
in one of the most novel costumes 
ever designed for the stage, and if 
every girl looked so wonderful 
there wouldn’t be any need for) 
having “‘Leap Year.” 

With Louise Ploner, in “Leap 
‘Year Fancies” are Patti Moore and 
Sammy Lewis, Earl LeVere, Tum-! 
bling Clowns and the Gould Debu-| 
tamte Dancers. 


| Establish House 


Trene 
Taylor 


Nathan Photo 
Bringing with it Irene Taylor, 
| Songland’s sweetest singer, ““Pago- 
da Land,” a Mort Harris-Publix 


Theatre. Miss 
Taylor will radiate her charming 
| Texas personality and sunny voice 
in the manner theatre audiences 
in this city have long waited for. 


| The Rivoli Service Club, the per- 
sonnel of which is made up of! 
employees of the Rivoli Theatre, | eae a é 
|New York City, has established aj , aan jnst he iced of her 
ihouse organ called “The Rivoli| teens this vivacious miss has won 
Spotlight.” It is a breezy little) Wide favorable comment. She ap- 
hearth-side pamphlet, eoncerned| Peared tn isis, ani clack a 
| mostly with news of the stage and|* eulel ateia he Windy City | 
screen attractions at that theatre, ale the rari of be Vin A ity | 
and is spiced with organizational) V°T® @PPeased. most uae 


i : : riltesare : | solid years: were spent by ‘ Miss | 
| tid-bits. The editorial staff is made Taylor touring the mid-western | 


theatres of the Balaban and Katz 
Corporation. A year was spent on 
the stages of her home town, Dal- 
las, where she appeared with Jack 
Gardner, A Victor artist of no/| 
little merit this young tady seems) 


| 
4 


(up of Edward Walker, John Rice, 
| Francis X. Kelley, Wallace Jerome 


Dance Champs’ Route | 


'to have won the approval of au-/| 
diences wherever she has been! 
presented. 


The winners of the national 
dance championship in which | 
,couples from more than fifty) 
|American cities are competing, | 


Portland Opening | 
| Another link was added to the 
|Publix chain last week when the/ 
on April 10th, will play the fol-|new Portland ae ibe Aaa 
lowrs Lise ¢ 4 «the . Oregon, was formally opened to 
lowing pean rete a : alee |the public.. Eddie Hitchcock | 
ai bald OF hk at istaged an opening campaign that 
had local theatregoers primed for’ 
the big imaugural performance. | 
|The new house seats 3,500, The) 
‘opening screen attraction was 
| Bebe Daniels in “Feel My Pulse.” 
'The stage feature was “A Merry 
'Widow Revue.” | 


‘be held at: Roseland in New York 


Michigan, Detroit; Indiana, In- 
dianapolis; Ambassador, St. 
Louis; and Chicago, Tivoli and 
Uptown, Chicago. 


Who finally gets) 
“Yes,” does a stop. 
he stairs with him| 
“Out. This is an| 
It dance as the} 
Derfect as they) 

the stairs to- 


She is) 
e Gould Debu-) 
is wedding veil, 
m the bottom | 
all the way to. 


rs where a can-) 
i sings “Today | 
the Gould Danc- 
esmaids in beau- 


| stage show “Red Hot Capers,” at the.......... Theatre. 


i Ta perfect unison, the Gould girls dance and play at the same time. | 


Page Volstead! Here's 
“The Cocktail Shake” 


The Cocktail Shake, a new novelty dance, is being introduced by | 
the Eight Clever Gould Dancers in C. A. Niggemeyer’s Publix| 
Dave Gould, who produced and conceived the dances for this 
show, must be given the credit for this novelty. With rings on 
their fingers and bells on their toes, these clever girls do a dry} 
cocktail shake that even the most rabid prohibitionist would enjoy. | 


This is but one of the many highlights of this Publix stage pro-| 
duction which includes Clifton & DeRex, Janet Sisters, Hutchings 


|& Holloway and Helen Kennedy. 
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TAGE SHOWS 


UNIT SHOWS WILL HAVE 
A THIRTY-THREE WEEKS 
ROUTE AROUND COUNTRY 


The long cherished dream of a Publix unit route which would 
span the continent will be realized this coming Friday, March 
24th, when Frank Cambria’s stage production, “A Merry Widow 


Revue,” opens at the Metropolitan Theatre, Los Angeles. 

When the Felicia Sorel Dancing Girls prance out on the Met- 
/ropolitan stage for the first time there will be thirty-three of the 
largest and finest theatres in the country simultaneously playing 
Publix stage productions. The opening of “A Merry widow 
Revue” in Los Angeles will add to the Publix unit show wheel the 
final spoke which will result in throwing off entertainment sparks 
in the largest cities ‘of the country. The whirring of the Publix 


|| wheel will be echoed from the Atlantic to the Pacific and from 


Texas to the Canadian border. 

A little more than two years ago when the wheel started to 
rotate it had twelve spokes embracing New York, Boston, Buffalo, 
| Detroit, three theatres in Chicago, Kansas City, “Sti: Louis, 
Memphis, Dallas and Atlanta. Since that time the scope of Pub- 


ix stage show entertainment has heen widened by leaps and 


HOT SHOTS FROM 


New York tomorrow enroute to 


‘leading woman 


ithe $5,000 first prize in the Para-| 


Swag,’ is to be used as George! 


bounds. The greatest advance. has been made in the last five 
}months. During that time such new theatres as the Denver in 


| Denver, the Alabama in Birming- 
jham, the Worth in Fort Worth, 
the Seattle in Seattle and the 


HOLLYWOOD LOTS | Portland in Portland. 
flee Hes OW B@ BUI = Simultaneously with the open- 


ling of the ynit shows in Los 
By ARCH REEVE | Angeles, the Minnesota in Min- 
(Special Wire to Publix Opinion) | neapolis will have a gala inaugu- 
Hollywood, -Cal., Mar. 18th,|ta! performance with the Pub- 
1928—Glara Bow left the hospital|lix stage show, “Treasure Ships” 
last week after her recent opera-| as the feature Stage attraction. 
tion and is recuperating rapidly at/Tn addition to the opening of 
her home. Miss Bow's next picture. | these néw. theatres the Publix 
“Ladies of the Mob,” is scheduled | > /S° i idee pelea race 
to start in three weeks, under the) Loew agreement, consummated 
direction of William Wellman. | recently, enables Publix to puts 
POD CN iEe | its stage shows in Washington, 

Anne Nichols, author of ‘“Abie's| Baltimore, Pittsburgh, Cleveland, 
Irish Rose,"" and William De Lig-) Columbus, Syracuse and Kansas 
nemare, ber manager, lett: Holly-! City. With the Publix wheel in 
wood yesterday for New York to) Pith eharaei et week encl : 
star: rehearsals of ‘“Abie’s Chil-! Pe nibhiles eceuaabitancas gretad 
dren,”’ scheduled to open in April Production will be on tour for 


“ 


at the Republic Theatre. The title thirty-seven weeks from the time 


of the sequel is tentative. 


| it first graces the boards at the 
| Olympia Theatre, New Haven 

Louls D. Lightom, studio execu-) gp te ee egg 
tive, and Hope Loring, scenarist, | bee the RIEIE, at gracefully folds up 
will arrive in New York tomorrow 2 the Howard Theatre, Atlanta. 
enroute for Europe on a vacation. Included in these thirty-seven 


|They were formerly the famous) weeks are four lay-offs between 
iwriting x 


rgh and Syracuse, Chi- 
| cago and Minneapolis, Minneap- 
Adolphe Menjou will arrive in| lis and Seattle, and Los Angeles 
7 en and Denver, respectively, — 

Europe, having completed “A Date. f 


with a Duchess,” said to be one) aa 5 
Clever Comedienne 


of his best pictures. 
Ue se can | e DO f al ) 

Sally Blame will be Jack Holt's! In Red Hot Capers”’ 
in), Zane Grey’s! If you feel out of sorts, come 
tO) THO... oe 4 Theatre, and: seq 
|Helen Kennedy in Cc, A. Nigge- 
meyers latest Publix stage show 
“Red Hot Capers” and she will 
drive vour blues away. 

Little Miss Kenmedy is a finished 
performer and comedian. .She hag 
@ knack of making everything she 
Says sound funny and besides js 
gifted with a very sweet voice. 

Helen Kennedy has been on the 
stage all her life, and she re 


team which adapted | Pittsbu 
“Wings.” H i 


“The Vanishing Ploneer,’’ 

Rena Vale; the twenty-cight- 
year-old farmer Los Angeles ho-) 
siery saleswoman, is the winner of 


mount-Photoplay Magazine $15,- 
000, Idea Contest. Her story,| 


Bancroft's next starrime vehicle. | 
There were forty-nine other prizes) 
awarded to the best of forty thou- 


wWoeae 


Uses 
sand contestants. This affords an) to tell how lomg thatis. One thing 
opportunity for local angle public- is certain her life has not been 


ity tle-ups whem the picture is re- 


spent im vain because she spreads 
leased, 


ijoy and happiness to her audiences, 


PATTI MOORE 


One of the main reasons “‘Leap Year Fan- 
cies’ makes all males “Yes Men.” 


Cro 
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Bevy Of Publix Brunettes 


ae 


HELEN KENNEDY & 
does much to make “Red Hot , 
Capers” a sure cure for the 

blues. 


formerly 


ACCORDION ACCOMPANIED 


ACTOR THRU WORLD WAR 


Cooks Smuggled Earl Le Vere’s Instrument | Te vopular_ ks 


Aboard Ship After Commanding Officer 
Said Player Must Part With It 


Earl Le Vere and his accordion, 
in Boris Petroff’s Publix Unit | 
“Leap Year Fancies” at the 
Theatre, have a story of war and 
romance written around them. 

When the United States entered 
the World War, Le Vere enlisted 
and was sent to Camp Funston in 
Kansas in the 342nd Machine Gun | 
Co., 89th Division. He took his 
beloved accordion with him and 
became the favorite entertainer of | 
the Division. He was soon ordered 
overseas but his commanding of- | 
ticer informed him that he would . 
have to leave his accordion here} 
as they were going over to fignt,| 
not to play. 

When this news reached his | 
company the cooks mess got to- 
gether and decided to smuggle it} 
on board ship. They crated the 
aceordion in a box and marked it! 
“crackers” and after they had em- 
barked it was brought out again. 


The first day out to sea with the 
boys all feeling blue Le Vere start- 
ed playing below decks. Word 
soon reached the commanding of- 
ficers that the accordion was on 
board and LeVere was brought 
trembling before him. But word 
had gone forward that he had 
brightened things up for the boys 
so instead of being reprimanded 
the General ordered that the ac- 


cordion was to go with the com-| 


pany wherever they went. 

So LeVere and his music box 
went through the whole war and 
whenever the boys in the front line 
felt blue they brought out the ac- 


| cordion and the actor entertained 
After the Armistice he} 


them. 
toured Europe and was a sensation 
wherever he went. Besides being 
a musician LeVere is a rib-tickling 
comedian and his bright and witty | 
gags in Leap Year Fancies keep! 
everyone in good humor. 


Real Harmonica Duo | 
Hutchings and Holloway, the 
harmony harmonica players who 
appear in C. A. Niggemeyer’s lat-| 
est Publix stage show, ‘“‘Red Hot 
Capers,’’ at the 
Theatre, play the most difficult | 
compositions and jazz in perfect | 
harmony. 
Their technique on the mouth | 
organ is perfect and they put in| 
many years of study before they | 
mastered this instrument. The} 
harmonica is an ideal instrument | 
for playing the modern “Blues’’ | 
and these two boys just make it 
laugh, groan and ery ‘when they | 
play hot numbers. 


In Prima Donna Role 


Nina’ Cordani, brilliant young 
concert singer who recently re- 
turned from a triumphant tour 
of Europe, sings the prima donna 
role in Frank Cambria’s latest 
Publix stage, production, ‘Rio Ro- 
mance.’. The unit opened in New 
Haven last Friday. 


| with Patti 


The Tumbling Clowns, who ap- | 
pear in Boris Petroff’s latest Pub- 
lix Stage production “Leap Year 
Fancies’”’ at the 
Theatre are one of the 
most unique acrobatic acts in 
America. 

The clowns are Arabians and 
were trained by a famous group 
of Arabian daredevil acrobats in 
their native land. They do the 
most difficult tricks with an ease 
that astounds. They are contor- 
tionists and execute their hand 
walking and tumbling with many 
comedy twists. Children espectal- 


ly will enjoy their comedy antics | 


and flip flops. 


Powell Scores Again 

Jack Powell, tap drummer who 
was such a sensation in “Way Out 
West,” is again knocking Publix 
patrons for an applause goal in 
Jack Partington’s syncopating 
stage show, “‘Hey Hey,” playing in 
Boston next week prior to opening 
at the Paramount in New York. 


| 
| 
: 
| 
| 
} 
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These Two Girls 
Teamed Six Years 


} 


ockabout 
comedy team of Maizie Cli 
ton and Billie DeRex appears 
A. Niggemeyel 
“Red 
These 


xh-prové 


s Publix 
Hot 
two 


> show, Cap 
girls, 
whose laug king an 
tics have amused theatre au 
this coun- 


been 
81x 


diences 
try but 
teamed 


not only in 

abroad, have 
,logether 
They 
tured in a number 
way musical productions in- 
eluding the “G Vil 
lage Follies’ Musie 
Box Revue.” 


for 


years have been fea 


of Broad- 


reenwich 
and the 


Addititonal publicity 
terial on this team will be 
found in Publix Opinion, Is 
sue No. 5, Vol. II. 


Among First To Work 
In Stage Band Show 


Sammy Lewis, who is appearing 
Moore in Pet 
Publix stage show 

Fancies”’ 


Boris 
roft’s 
‘Leap 


latest 
Year at the 
Theatre, was one of the first 
artists to appear 
| shows. 
| When Paul Ash first introduced 
jthis policy in Chicago, Sammy 
Lewis was with him for four 
j; weeks. Each week he did 
tirely different dance routins 
Sammy is one of the cleverest and 
| most versatile on 
| stage. Comedy, eccentric, 
acrobatic and ballroom dancing 
jare all the same to Sammy 
| In “Leap Year Fancies’’ 
Patti Moore he introduces the tap 
dance on a stairway, a very dif- 
ficult and amusing dance; one 
that requires extreme precision in 
rhythm, His comedy 


in band stag 


an en 


dancers 


the 


tap 


| dian chuckle, 


BILLIE DE REX 

featured on Broad- 

way and now 
“Red Hot Capers.” 


with | 


eccentric | 
dance would make a wooden in- | 


;ranged one of the cleverest and ir 
| funniest 


eutting up in 


“RED HOT CAPERS’ 
SPEEDY ENTERTI 


Numbers Zip and Sizzle in Gi 
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Year 


LOUISE P 
A graphic illustrat 
do not prefer blone 
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Elaborate Publix Stage 


Into the cavern of the 
ferno Havana, Cuba, are you 
taken by C. A. Niggemeyer in hi 
latest Publix stage show ‘‘Red Hot 
The openir shows a 
rep with the Gould 
in Chinese and other 
is atmosphere for 
The curtain goes 
mouth of 
hugh devil 


Cafe In 


at 


Capers 
ris 
os 
: a bback 
out up and as 
the the cavern « 


the 


pens a 
arises from stage 
the flios 


ies down 


and 
hugh 
in the 


ascends to 
hand co) 
leader The 
dressed in animal 
very fast dance 
The band all dressed as devils 
Red Hot number after 
which the Janet Sisters, two clever 
high kicking dancers and har 
mony singers, entertain with a real 
fast act 
Hutchings and 
mony harmonica players 
Play some Red Hot 
just burn everything 
boys play the mouth 
feet harmony and 


different for this 
tall 


while a 
bringing 
Gould Devils 
costume 


do a 


play a 


Holloway, har 
then 
blues, that 
up These 
organ in per 
are something 
type of enter 
ers 


rhe 


Lumber 


band 
and 
ice the 


then plays another 
the Gould Dancers 
Cocktail Shake,”’ a 


introd 


Leap Year Girl 
Had Own Revues 


- 
Moore, who is appear-| 
with Sammy Lewis in Boris 
off’s, latest Publix stage show 
Leap Year Fancies’’ at the.... 

theatre is \one of the cleverest 


comediennes and dancers on the 
stage. 


Patti 
ing 


Petr 


| 
Patti has beén a featured baci 
jiner in vaudevillé for the past 
live years appearing in her own 
revues, Her sparkling comedy 
quips and comedy eccentric dane- 
ing have put her in the front rank 
of footlight favorites, i" 


This is her first appedrance in 


new dance | 
nappy Buth 
their cocktal 
bells in thea 
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WELL, WHY NOT? IT’S LEAP YEAR 


x 
1 > 
. WA, 


: a a) 


s, comedy star of “Leap Year Fancies,’ 
demonstrates on her 


PAINE IN THEIR ARMS “The easiest way into a 
man’s arms is the old-reliable way of fainting. 
| Chivalry demands that he catch you and when you 
get that far girls, the rest is easy.” 


and make them like 


TREAT HIM ROUGH “Show your strength,” says 
Patti, ‘‘and before long he’s sure to ‘fall.’. In leap 
year it’s the woman’s turn to ‘treat them rough 


beau.”’ 


HE POPPED IT 
ae : Wear Brought 


Popular Dancers To- 
gether As Team 


Leap Year is responsible for 
inging together two of the best 
ieers and comedians on the 
age; Patti Moore and Sammy 
wis hOw playing at the ....... 
leaire in Boris Petroff’s, Publix) 
age show “Leap Year Fancies’’.| 
Sammy claims that Patti pro- 
sed to him, though he admits he 
lldn’t say “yes” fast enough. 
itti Moore who has been a fea- 
red headliner for years engaged 
mmy tO dance, with her in one 
her productions and Patti being| 
600d showman realized that| 
mmy Lewis was an asset to her 
L Besides she readily admits 
+ had certain nice ways about 
mM, anyway they are now mar- 
and are being featured in| 
cap Year Fancies’? Boris Pe- 
ff's big Publix stage show at 
e Theatre. 
Female funsters are few and far! 
tween, but Patti Moore is right 
the top and her quick wit and 
merous gags are the hit of the 
Ww. Sammy and Patti both do 
entric dances that bring forth} 
mS of laughter, and their tap| 
hee on the stairway is both dif- 
ult and entertaining. 


Keys Keyed Patrons 


Manager Walter League used a 
Ser campaign in explaining by 
W degrees the use of a key in 
nection with the exploiting of 
a of Troy” at the Publix! 
! 4 Theatre, St. Petersburg, 


pe first day the newspaper 
thay) cut of a key with the 
ie, Private Life.’ The second 
Be ons With the cut of key| 
Ee The Private Life of| 
ne Troy... . Florida Theatre | 
thine Friday, Saturday.’’| 
ae td day, the regular ads ap- 
—also the distribution of 
Y compoboard keys, 
fea attached to the keys read, | 
bint this key to the Florida 
qe roel and if it opens the 
ts © Private Life of Helen 
Y you will be awarded two 
hole See this outstanding at- 


HOW 


66 


Talent Wanted 


West Coast Circuit 
Stages Opporiu- 
nity Contest 


Inspired by the unequivo- 
cal success of the nation-wide 
Opportunity Contests con- 
ducted by the Publix Thea- 
tres Corporation in 1926 and 
1927, the West Coast Thea- 
tres Circuit is currently spon- 
soring a similar contest. It 
is styled the Fanchon and 
Marco Talent Opportunity 
Contest and embraces the 
principal cities in which the 
West Coast Circuit has thea- 
tres. As was the case with 
the Publix Opportunity Con- 
tests, leading newspapers are 
cooperating and giving it 
valuable publicity space. 
The Opportunity Contests 
conducted by Publix were 
hailed as the best publicity 
stunts of the last two years. 
In the contest conducted in 
1926 by Publix, the winners 
were champion exponents of 
the popular Charleston 
dance. In the production 
“Charleston’’ they did excep- 
tionally big business all over 
the circuit. In 1927 the Na- 
tional Opportunity Show 
brought together girls from 
sixteen different cities who 
in the Publix unit ‘Young 
America” proved the best 
box office attractionever sent 
over the Publix wheel. 


Know Your City 


In conjunction with the showing 
of “The Big City,’’ Lon Chaney’s 
latest picture, the Denver Theatre, 
Denver, tied up with the Denver 
Rocky Mountain News on a con- 


test through 
fifty dollars in gold to those who 
identified five street corners, pho- 
tos of which were run in the news- 
papers. In addition to identifying 
the scenes pictured, the contest- 
ants were asked to write slogans 
embodying their ideas as to why 
Denver is the big city of the 
Rocky Mountain region. 


which was offered. 


BUFFALO PLUGGED 
PATENT LEATHER KID” 


Extensive Campaign 
Put Over for Feature 


By Charles Taylor 


When ‘‘The Patent Leather Kid”’ 
was shown at Shea’s Buffalo the 
week of March 8, a publicity bar- 
rage was laid down that resulted 
in drawing in a\.splendid week’s 
business despite Lent and some 
stiff competition from other thea- 
tres, including the local premiere 
of ‘“Wings.’’ The exploitation 
stunts directed by C. B. Taylor 
were especially notable. <A tie-up 
was arranged with the local U. S. 
Army recruiting office, through 
which 60 A-boards were obtained 
in the finest spots in the city on 
which were placed one sheets with 
the theatre’s spot dates on them. 

The co-operation of the 106th 
Field Artillery was also obtained 
and one of the outfit’s tractors was 
borrowed and placed on the streets 
with large signs, cut in the shape 
of a tank, placed on the sides. 
Manned by two members’ of the 
106th, this great ballyhoo was 
driven about the streets every day 
of the showing. 

Attractive signs in color, con- 
taining boosts for the picture in 
the form of telegrams, were used 
in all the local Postal Telegraph 
offices. A number of sports stores 
were used for unusually fine dis- 
plays, the best of which were in 
the windows of the Spaiding stores 
and the Weed store. Three thou- 
sand dodgers, especially printed 
for the occasion, were distributed 
in the Broadway Auditorium, on 


it.’ Try it on your bashful 


’ offers a few practical suggestions to the girls on how to take advantage of Leap Year. She 
partner—and husband. That’s how she got him this year, she says. 


REVERSE ENGLISH “Don’t wait for him to make 
love,”’ Patti advises would-be brides, ‘‘remember its 
Leap Year and take the offensive. 
nique is right he won’t resist and when you have 


If your tech- 


him falling—phone for the preacher.” 


Mimic Helped Adve: 


tise ‘““The Student 
Prince’’ 


Manager A. M. Roy relied al- 
most wholly on music to advertise 
“The Student Prince’ at the Pub- 
lix Tampa Theatre, Tampa, Fla. 


During the three days previous 
to play date, the orchestra piayed 
as the overture a mediey of the 
song hits from THE STUDENT 
PRINCE. During this, a young 
lady sang from the pit, the DEEP 
IN MY HEART number along with 
the orchestra. This was followed 
by a slide on the screen saying, 
“These same immortal melodies 
will also be played through the 


picture which starts on Sunday.’’|. 


The stunt went over very well 
and certainly helped to sell the 
picture in advance. 


During the showing of the pic- 
ture, Roy used his own so-called 
vitaphone. He borrowed a Victor 
Hlectrola which had excellent or- 
thophonic tone and then used the 
Victor record that has all the song 
hits on it. In the picture where 
the boys come in singing at the 
beer garden, Roy cued in the ac- 


tual chorus singing en the record.|P 


It was a sort of Vitaphone idea 
and was even better than Vita- 
phone in tone. 
perfectly and the patrons seemed 
real pleased with the stunt. 


Got Big Ballyhoo 
Thru Organ Program 


For the first time in the history 
of the Publix Arcade. Theatre, 
Jacksonville, Fla., the organ pro- 
gram was given an advertising 
background such as is usually ac- 


the occasion of two prize fights. |corded the feature picture. ‘Streets 


The dodgers were. placed on the 
seats before the battles began.. 


Several thousand cut-out hang- 
ers were used in parking spaces of 
the city and the Statler garage. 
Thousands. of red cut-out sticker 
hearts were pasted on every piece 
of mail that left. the Shea Buffalo 
office. Ten thousand rotogravure 
sections were distributed in the 
residential sections of the city. 
There were special stories in the 
sport pages, teaser ads a week in 
advance and all the usual stories 
and photos in the newspapers, in 
addition to publicity in a score of 
community papers. All this work 
helped to keep ‘‘The Patent Leath- 


of Shanghai” was the current pic- 
ture during the first three days of 
the week in conjunction with the 
organ program. 

Bob Mitchell, the organist fea- 
tured the solo, ‘‘“Henry’s Made a 
Lady Out of Lizzie’. and on this 
one number, Manager Chas. C. 
Morrison was able to tie up with 
the local Ford agency in a series 
of stunts that caused business to 
jump upwards. 


er Kid,” on everyone’s lips during 
the showing. The campaign was 
put over by Charlie Taylor and his 
assistant, Bill Brereton: 


It was cued in 


‘GOLF MATGH BY 
LONG DISTANCE 


Bob Kelly Stricken 
With Novel Idea Pro- 
moting Dix Picture 


San Antonio, Texas, March 18th 
—Press agents have wonderful 
imagination, but it took positive 
genius to think this one up. Bob 
Kelly of the Texas theatre is the 
author, and the object is—et’s see, 
what could the object be? Oh, 
yes, the object is to get some pub- 
licity for the Texas theatre, to be 
sure. 

Stand back, please, while we un- 
veil the big idea. i 

Monday morning at 7 o’clock,. 
Burney Stinson, cornet expert in 
the Texas orchestra, will hie him- 
self to the Brackenridge park golf 
course and shoot a golf score. Mr. 
Stinson is quite adept at that; he’s 
left-handed. but that doesn’t keep 
him ‘out of the law eighties. Ac- 
companying Mr. Stinson as official 
scorer will be none other than our 
hero, Robert Mortimer Kelly, the 
ublicity man. Bob will preserve 
that score. He will put it under 
lock and key in his. ‘desk. 

Then he will sit down and await 
the mails from Los Angeles, Calif. 
In the mails wilt be a golf score 
card from Richard Dix, the athlet- 
ic hero of the Texas theatre’s mov- 
ie showing this week, entitled 
“Sporting Goods.” 

‘A long-distance golf match, Kel- 
ly calls it. Something like a tele- 
graphic rifie shoot, track meet or 
bowling-match, common in sports. 

When Stinson has shot his score 
and Dix’s score arrives, the results 
will be compared. 

The winner will get four passes 
to the Texas theatre. 


““Scholegiate” Night 
Packs The Greeley 


_ ‘Scholegiate” Night at the Sterl- 
ing Theatre, Greeley, Colo., packed ° 
the house to see Raymond Hatton ° 
and Wallace Beery in “Wife Savers.” 

“Scholegiate” is a coined word 
that purposes to be the first of al 
Series of special nights dedicated to 
the local college and high school. 

The bands of both appeared on the 
stage in a ¢contest that was to de- 
termine the-winner for this particu- 
lar night. . 

Each band played two numbers 
and the prizes were awarded accord- 
ing to the applause of the audience 
First prize amounted to $10.00 and 
second prize—$65.00, 


“THE WEDDING MARC 


y 


VON STROHEIM’S BEST 


By Julian 


Erich von Stroheim’s genius has 
always been demonstrated in al- 
most flawless delineation of hu- 
man character, and in this respect 
“The Wedding March,” which is 
now nearing editorial completion, 
is unquestionably the finest work 
he has ever done. 

In the work of all great dra- 
matists and novelists, plot has| 
been a secondary consideration, | 
for humanity transcends any set 
of circumstances which ingenuity 
ean contrive. In ‘Blind Hus- 
bands,” his first work to attract! 
general attention, Von Stroheim | 
startled the picture world by a| 
group of ;characters so real that | 
they might have been the obser- | 
ver’s next-door neighbors. In 
“The Wedding March” he has re-} 
turned to the locale and the 
people he knows so well—aAustria, | 
the Vienna before the war; and | 
the decadent aristocracy in con-|| 
trast to the workaday citizenry of } 
Franz Joseph’s capital. 

Perhaps the finest criticism the | 
great new picture has received is 
the observation of one man, who} 
said, after seeing the film for the 
first time, “I feel as if I had} 
known these people ‘all my life!” | 

“The Wedding Mareh”’ is per-| 
haps the finest dramatic docu-} 
ment, in all that it is the truest, 
ever shown on Viennese life. Here 
we have, not the observations of 
an interesting literary outsider, 
but the observations of a talented 
and observing man who was. part 
of at life himself. As. Balzac} 
wrote of the France of his time, 
and as Conrad writes of the sea, 
so Von Stroheim has written and 
re-created the brilliant, sordid, 
tragic, comic, utterly human Vien- 


' 


} 
tn 


Mother Trained 


Janet Sisters 


Sing and Dance | 


| 


bs 
The Janet Sisters | 


Harmony and dance, grace and 
poise, are terms synonymous| 
with the Janet Sisters, who are} 
appearing in C. A. Niggemeyer’s) 
stage show, “Red Hot} 
Capers” at the........ Theatre. | 

Trained by their. mother from} 
early childhood, these two beau- | 
tiful girls dance in perfect) 
rhythm and their voices blend in) 
a sweet harmony. The Jazz 
Devil in the production beams} 
with delight when he sees the! 
Janet Sisters dance and sing. | 

In the same show are Clifton | 


& DeRex, Hutchings & Hollo-| 


way, Helen Kennedy, and the} 
Gould Dancers. 


Publix 


famous 


Bill Powell a Star | 
Los Angeles, Mareh 18th. | 
William Powell is being promot- 

el to stardom by Paramount. 
His first ‘picture will be ‘The 


Canary Murder Case,’ which Mal 
St. Clair will direct. 


Johnson 


na of 1914. One feels that his 
characters “‘belong,’’ as the char- 
acters of Dr. Arthur Schnitzler 
belong, in Wis great stories. 


And thanks to Von Stroheim’s 
power and perception in direction, 
his actors become not mere figures 
in a make-believe, but living 
people of the hour. Greatest of 
all is Fay Wray, in her delineation 
of Mitzi, daughter of a wistful, 
humble old musician and his 
coarse, shrewish wife. Mitzi, des- 
tined to tragedy by the hopelessly 
erossed strains in her parentage, 
and by the sordidness of her sur- 
roundings, is an absolute creation 
in Fay Wray’s hands—a tender, 
beautiful, pathetic child of the 


| people; in acting a triumph that 


would make famous any woman 
on the stage. However, Miss 
Wray’s is a performance which no 
actress on the English-speaking 
stage could surpass today, in all 
probability. 


Von Stroheim himself, emerg- 
ing from sheer and mere villainy, 


| plays a complex character who is 
‘half rouce and half Hamlet—he 
| too, is a victim of his ancestors 


and his surroundings, and when 
fate crosses the lives of Nicki and 
Mitzi it\is for the one great mo- 


| ment of exaltation and beauty 


that is ever to come into the lives 
of either. And they are left— 
memories. 

Superb performances by Mat- 
thew Betts, Maude George, George 
Faweett. Zasu Pitts and the late 
George Nichols round out the pic- 
ture. 

The settings, the atmosphere 
and the whole‘ general feeling of 
the picture are faultless. 


“RED HOT CAPERS” 
PROGRAM 


PUBLIX ‘THEATRES 
presents 


“RED HOT CAPERS” 
Devised and Staged by 
Cc. A. NIGGEMYER 
(1) 
BLACK-OUT 
(2) 
“SO TIRED” 
played by 
and the 


Stage Orchestra 
With Gould Girls 
(3) 
JANET SISTERS 
(4) 
HUTCHINGS & HOLLOWAY 
Harmony Harmonisist 
(5) 
played by 


————and the-——————__—_———- 
Stage Orchestra 


(6) 


COCKTAIL SHAKE 
Gould Girls 


(7) 
HELEN KENNEDY 

(8) 
CLIFTON & DEREX 

(9) 
“DREAM KISSES” 


Sung by Helen Kennedy 
Gould Girls in Butterfly Dance 


Settings by Leo Stahr 
Costumes by Lester 
Special Musie and Lyrics by 
CHARLES WILKINSON 
General Musie Director 
NATHANIEL FINSTON 


Spare Tires Helped 


Manager T. Y. Walker made 
fifteen discs! carrying copy about 
“Sadie Thompson” playing at the 
Publix Noble Theatre, Anniston, 
Ala 


spare tires of fifteen automobiles 
belonging. to business men. 

The fact. that fifteen business 
men in a small town should carry 
advertising materia] on their cars 
was sufficient to insure the picture 
of a better than ordinary rating. 
The box office figures bore out this 
statement. 


These dises were placed on the | 


PUBLIX OPINION, WEEK OF MARCH 19ru, 1928 


Born Same Day 
But Not Twins 


Probably the chief reason for 
the perfect team work in the 
dancing of Joé Wallace and Joe 
Cappo, currently appearing at the 
mba acy Theatre in the Publix 
stage show “Pagoda Land,” is the 
fact that they 
were both born 
on the same} 
day and in the} 


despite the fact 
that they are 
not twins and 
had not even 
known each) 
other until sey-| 
en years ago. 

The two boys 
were born on 
May 4,.1901, in 
New York City. | 
Cappo got his 
first stage start | 
with Joseph E. Howard, composer 
of popular song hits and well 
known musical comedy star. Wal- 
lace made his first appearance | 
in vaudeville. } 
Seven years ago 
the boys joined 
forces as a 
team and since 
| that time have 
been achieving 
great success in %& 
vaudeville and ¥* 
in musical com- 
edy. They ap- 
peared in 
vaudeville with 
|} Lina Basquette, 
{recently select- 
ed as a Baby 
|Wampus _ star, 
and who before 
jentering pictures had been a Zieg 
feld “Follies’’ favorite Among 
the Broadway musical productions | 
in. which Wallace and Cappo 
danced were ‘‘Le Maire’s Affairs’ 
and “Sweetheart Time.” 


| Students Wrote Essays| 
| As “Gaucho” Tie-up 


Manager Earle M. Holden in 
vited the English classes of the 
|High School to write essays on 
i**The Gaucho” which was playing 
lat the Publix Florida Theatre 
Daytona Beach, Fla 

This stunt proved quite effec 


Joe Wallace 


Joe Cappo 


tive as many students had never 
heard of The Gaucho and came 
down to the theatre obby to look 


over the paper. 

|} The parents were interested 
jand the students talked it up for | 
jall they were worth. The contest 
| started plenty of word-to-mouth 
jadvertising that resulted in enor 

) mous business for the picture. 


Re At 


“FIND LINE” CONTEST | 
GOOD “CIRCUS” STUNT 


Manager James 0. Cherry tied 
jup with the Dallas Times-Herald | 
eo a “Find the Line” contest that | 
|proved to be a good advertising 
stunt for Charlie Chaplin in “The 
'Cireus’”’ at the Publix Melba Thea- 
itre, Dallas, Tex. 

The newspaper announced the 
jstunt for two days on the front 
jpage and then ran daily a 3 col- 
jumn x 10” ad explaining the con- 
itest in detail. . Each line in the 
\circle in the ad could be found in 
jthe Classified Ads on the Classi 
\fied Pages of the newspaper. Here 
is an example:—-This line, ‘Police | 
puppies, marked beauti—”’ is | 
from this ad, ‘Police puppies, 


Unit Show C 


PAGODA LAND: 


placing ‘‘Pekin Troupe.” 
TICK TOCK: 


in Indianapolis. In St. Louis 


they are being replaced by 
In 


Skouras Bros, locally. 
Kansas City and Chicago 
they are replaced by MOR 
TON & MAYO. 


FROHMAN & GARY are out 
of this unit: in Kansas City, 


same year, this | a 


y | Whiteman Back ) 


land 
|rounded by 


GUS MULCAY joins this show 
at Buffalo, March 24th, re- 


AL and GUSSIE BLUM finish 


unit theatres. 


For. Paramount 


by | 


Announcement was made 
Sam Katz, President of Publix 
Theatres, this week of the book- 


of Paul Whiteman and his| 
for the Paramount 
beginning Saturday, | 


ing 
orchestra 
Theatre 
Mareh 3lst 

The perennially popular 
his orehestra will be sur- 
an elaborate stage 
spectacle with special additions 
of costuming, scenery and talent. | 

The Whiteman engagement at 
the Paramount will be for three | 
weeks with a complete and elabo- 
rate new production each week. | 
Work is now going forward at 
the Paramount in constructing 
and planning the scenic investi- 
ture and in engaging the talent 
for the first Whiteman show 
which is to bear the title “‘Rain 
bow Rhapsody.” 


Columbus Gets Cowen 


Larry Cowen, formerly adver- 


Paul | 


| tising man at the Alabama, Birm- 
| ingham, 


has been engaged by | 
Loew's in the same capacity for 
their new Ohio Theatre in Colum-|! 
bus which opened March 16. The 
Ohio Theatre plays the Publix 
productions : 


,marked beautifully, 6 weeks old; 


must sell at once; $15 and $20.’ 

Contestants were required to/ 
find the ads in which each of the 
lines in the circle appeared. | 


| Then copy the ads and the lines, 


or cut them out—indicating which | 


line goes in which ad and send |cured about 900 


the solution to the Contest Edi- | 
tor of the newspaper. 

An announcement at the top of 
the ad mentioned in bold type 


|that Charlie Chaplin in THE CIR 
1CUs 
| ten tickets each day to the Melba 


started Saturday and that 


Theatre would be given to the 


first ten, persons solving the solu- 
tion. 


han 


replaced by JOHN MAX- 
WELL, 


BAYES & SPECK are out of 
this unit in Chieaga, replaced 
by JOHN MAXWELL. 


HAPPY GO LUCKY: 
In Kansas City, March 23rd, 
HINES & SMITH replace 
Lamberti, 
- GEMS: 
VAN & SCHENCK replace 
BURNS & KISSEN for three 
weeks in Chicago, 


’ 


Prena Beach, sensational acrobatic dancer 
warming up in her dressing room before 
two of show’s beauties. This special picture 


ges. Note ’Em And Fil 
TREASURE § 


“YOU'VE BEEN 
I'VE BEEN 
Seng and 


Manager W. 


use in conneet : 
tising of Clara Boy 
Man” at the 
tre, St. Pete 

These rings wi 
lopes which conta 
ing, “GIRLS!--it 
GET YOUR - 
show you h 
Feb. §——6,” 


al ri 


AL & GUS! 

this unit for fou 
ing in 
Angeles, 
TOMMY 


on ft 
ie 


fi 


ks Gave 
>’? Business 


‘obert Floyd laid in a 
of miniature bot- 
cola on which small 
attached to adver- 
in “The Warning” 
“Queen Theatre, 


$ 


the little red tag 
about the picture, 
ay dates and the 
3 a suggestion to 
Coco Cola before 
‘bottles were the 
and many per- 


ck Holt. The 
ne of their 
and demon- 
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— ADS MEDIUM TO “TAKA - CHANCE” STUNT 


Made Own Bird Cages Duplicate Card Stunt. 


To Advertise “Dove”’ 


Manager ‘T. Y. Walker figured 
he could make ‘a couple of bird 
cages cheaper than he could pur- 
chase them and at the same time 
give them more attention value in 
his lobby to advertise ‘The Dove’”’ 
playing at the Publix Noble Thea- 
tre, Anniston, Ala. 

The cages were painted ‘with 
gold bronze and each contained a 
cutout from the one-sheets with 
star, picture, theatre and play 
dates on them. 

The lobby also housed a fifteen- 
foot banner well in advance of 
showing which gave the title of 
picture, star and featured players, 
theatre and play dates. 

On opening day of picture, @ 
man dressed in a Spanish costume 
and carrying a bird cage that con- 
tained a white pigeon walked the 
streets of the business district at 
different intervals when the 


crowds were thickest. 
also wore a sign on his back ad- 
vertising: the picture, theatre and 


play dates. 


4 


CAMPAIGN USED IN CHICAGO CAN BE 
USED TO GREAT ADVANTAGE BY 
THEATRES ALL OVER CIRCUIT 


The layout in this issue df PUBLIX OPINION, giving the 
fac-simile of the major portion of Balaban & Katz campaign on 
the ““Take-A-Chance” Show of 1925, should be of benefit to public- 
ity men all over the circuit. All that is necessary to repeat it is 
to show the layout to the manager of the want-ad department of 
any newspaper, and offer him free theatre tickets for his daily 
prizes. The fact that such an important metropolitan daily news- 


paper as the Chicago Herald Examiner found the idea profitable, 
is sufficient precedent for any newspaper executive. 

The layout shows what, Manager C. L. Perkins, of the Herald 
& Examiner want-ad department, did when a red-hot want-ad 
promotion stunt was handed to him. . Space prevents the whole 
campaign being given in the layout, but the important items are 
there, particularly the big display-ad space and news features used: 
by the newspaper. No difficulty whatever was encountered in sell- 


jeard in 


For “Get Your Man”’ 


Manager Tom H. Holliday used 
the duplicate number stunt with 
suecess to advertise Clara. Bow in 
“Get Your Man’ at the Publix 
Imperial Theatre, Columbia, S.C; 

Printed strips of cardboard 
with a heart at the top and the 
following copy, ‘‘Don’t be. broken 
hearted — GET YOUR MAN — 


Find the person who has the du- 
plicate of this card. No. 1548— 


GET YOUR MAN and come to the | 


Imperial Theatre as our guests to 
gee tantilizing Clara Bow in GET 
YOUR MAN, Jan. 16th) 17th and 
18th,’ were distributed well in 
advance of picture. 

In a box at the bottom of the 
small print appeared, 
“Any couple presenting two of 
these cards with duplicate num- 
bers, at the Imperial Theatre box 
office, will be admitted as the 
theatre’s guests.” 

The majority of the 3,000 cards 
printed were passed along to stu- 
dents of the High School and Col- 
lege. Only 80 duplicate numbers 
were printed. ‘at 


Publix Spirit 


You’ve heard of the “Spirit 
of ’76’ 
Which lived thru the fight 
and the fray, 
But I.sing of the “Spirit of 
Publix,”’ 
A spirit that’s living today.. 


It’s not like the spirit of ’76, 
You don’t need a fife and a 
drum, 
It’s giving the best that is 
in you 
And taking the breaks as 
they come. — ; 


It isn’t an eight hour day, 
It isn’t a time clock that’s 
_ heeded. 
It’s doing the job that has 
sto be done, 
And doing the job when it’s 
needed. 
It’s a spirit that hasn’t a 
' . place 
the man who is weak, 
or the shirker, 
knowing there’s plenty 
of room at the top , 
the livewire man who’s 
a worker. 


For 
It’s 


For 


It’s a spirit of pride in your 
work 

That won’t let a half-done 

» job rest, 

For the real joy of living © 
comes only 

To the man who is doing his 
best. 


It’s making our patrons feel 
welcome 

With a smile — not a set 
frozen grin— 

For the kind of a smile that 
“sets over’ 

Is a smile that must come 
from within. 


But it’s more than these 
things I have mentioned, 

It’s not a set rule or a plan, 

For it’s ‘building your house 
by the side of the road 

And being a friend to Man.”’ 

For the theatre’s more than 
a building, 

The gifts that it offers are 
rare, 

And it’s our job to see that . 

-. éach patron 

Gets ‘‘a little bit more than- 
his share.”’ 

R. B.-Smith in 
Rivoli Spotlight. | 


POPULARITY CONTEST 
FOR “DIVINE WOMAN” 


The Publix Tivoli Theatre and 
Blesay Jewelry store jointly spon- 
sored a contest té determine Chat- 
tanooga’s ‘divine. woman,’’ so 
called because it took place simul- 
taneously with the showing of 


Greta Garbo in “The Divine Wom- 


jJanyone to enter. 


ing “Taka Chance” above the 


‘| want-ads—in fact use of the the- 


atre attraction as the eye-catcher 
made the stunt more valuable to 


| the newspaper. . 


The campaign was devised and 
executed by Ben Serkowich, now 
of the Home Office, but at that 


|time with Balaban & Katz. 


The theatre gave 100 single 
tickets fo the newspaper every 
day for six days, starting four 
days in advance of the opening 


of the “Take-A-Chance” show. 
The newspaper devoted, quarter- 


|| page display ads to the idea, and 


also, simultaneously, ran 100 free 
daily want-ads, plus a 2-inch 
“box” on the theatre-page and a 
20-inch box on the want-ad 
pages, calling attention to the 
stunt. In addition, the want-ad 
manager prevailed upon the man- 
aging editor to have a reporter 
and photographer get stories and 
pictures of prominent citizens be- 
ing presented with their prizes. 
The theatre-ads used on the 
amusement page were produced 
by Oscar Doob, now of Detroit. 
Kunsky-Publix, and the “thank 
you” ad that ran on the day after 
the opening of the show was Bill 
Hollander’s idea. 


an” at the Publix Tivoli. 
The contest was opened to any 
member of Chattanooga’s fatrer 


Jsex from eighteen to eighty. To- 


make it non-embarfassing for 
everyone, it was announced that 
there would be no personal ap- 
pearance of the contestants, no 
elimination contests, nor any red 
tape to make it inconvenient for 
All that was 
necessary was to send in a pho- 
tograph with the filled in entry 
blank appearing in the newspaper. 
* All the photographs sent in 
were prominently displayed in the 
lobby of the Tivoli and every pa- 
tron was entitled to cast one vote 
for his or ‘her favorite whose pic- 
ture adorned the labby of the 
theatre. 

The contestant receiving the. 
largest number of votes .was 
awarded first prize which ‘con- 
sisted of a $75 Spanish, treasure 
ehest of 1847 Rogers Bros. pieces 
of eight, given by -the Blesay 
Jewelry company. Second- prize 
amounted to $10 in gold given by 
the theatre. 8rd; 4th and 5th 
prizes—four tickets each to see 
the “Divine Woman’”’...6th, 7th, 
8th, 9th and 10th prizes —- two 
tickets each to see the ‘Divine 
“Woman.” ad 

The Jewelry store also dressed 
up its window displaying the chest — 
of silver an announcement cards 
about the contest, picture, theatre 
and play dates. . 
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COME ON - SPEL 


TO 


Drena Beach, whose original “Leopard Dance” is one of the show-stoppers in “Hula Blues,” posed for the above letters. They represent the 
from A to Z and may be found effective as a newspaper publicity medium. With these letters any name can be spelled. Local 


2 
ably go for the idea of Drena’s acrobatics/ spelling out the name of the paper. On file in the home office is an 8 x 10 photo of each 


are interested in getting a set to spell out the name of your city, 


and how many of each. 


HE BUYS RAILROAD TICKETS 
FOR THOUSAND CHORUS GIRLS 


But It’s Far From A 
Soft Job Says 
A. D. Judd 


The task of arranging for the 
transportation of 1,400 show- 
peopte, 1,000 wardrobe trunks, 
innumerable pieces of hand lug- 
gage, and stage scenery that fills 
fifty-two huge seventy foot rail- 
road baggage cars, all of which 
goes in fifty-two different the- 
atrical units to almost forty cit- 
ies annually, is what A. D. Judd 
of New York City has under- 
taken. 

From his office in the Para- 
mount Building, New York City, 
he spends more than three quar- 
ters of a million dollars yearly 
moving the stage shows of the 


leading cities in the country re- 


turning to New York after nine 


months. Without the vast knowl- 
edge of railroad and other media: 


__—— 


suffered a decade or less ago. 
Coming from a family of rail- 

road men, Judd, who is respon- 

sible for the transportation of 


of transportation that Judd. is|the theatrical army, entered the! 
so intimately acquainted with, the|railroad business from the busi- 
| successful functioning of his de-|ness end of it, more than thir- 
partment would be seriously|teen years ago, a few years after 
| hampered. Fie, his graduation from the Univer- 

Every member of the show, no|Sity of Illinois. After eleven 
matter where it is, is advised|yeats of service with the CHI- 
weekly of the next move, the}| CAGO, MILWAUKEE and ST. 
train to board, the berth assigned| PAUL and the NEW YORK 
\and all of the points of informa-| CENTRAL RAILROADS and 
tion and comfort that first-class the PULLMAN COMPANY, he 
tourists enjoy. Return transpor- | accepted the position offered him 
tation is assured every member by the PUBLIX THEATRES 


|of every company, return trip 


chased for each member of the 


ing show of yester-year never 
|knew whether it would eyer get 


tickets to New York being pur-| 


show at the outset. The travel-|. 


‘CORPORATION as head of 


ment. 


their vast transportation depart-| 


His father A. A. Judd, was an 


Predicts Wide Vogue in Australia 
for Wisely-Handled Pre: 


Sydney—“All the arguments in 
the world won’t stop presentations 
in Australia. It remains for the 
new Capitol and Regent to put 
over the show properly and the | 
vogue will flash around the con- 
tinent,”” according. to Gayne Dex- 
ter, editor of “Everyone’s,” who 
believes that ‘‘the public wants 
something more than pictures, and 
wisely-budgeted, well-handled pre- 
sentations—like the Publix stage 


the middle west’s fastest trains | 
but is no longer in service. An/| 
uncle was an engineer for thirty 
years, \ 

Judd, through his constant 
touch with Railroad facilities all 
over the United States, is one of 
the most up-to-the-minute au- 
thorities on transportation. He 
takes a personal interest in every! 
person he serves. When you see 
a Publix Stage Revue at the 

Theatre, you know that 
every performer has his or her 
own railroad agent back in New 


| tend film theaters | 


engineer on the old KANSAS York and that agent is A. D, 
CITY, FORT SCOTT anq|J"44. 


Publix Theatres Corporation! back to-New York, but the or- 
about the continent. Each of the| ganized companies of entertain- 
fifty-two weeks of the year brings | ers, who go about the country. to- 
with it one or more of these to|day, under the direction of the 
be presented on Broadway. From| great Publix theatre chain do not 
that famous street they are sent] fear the same hazards that their 
intact on a tour of many of the showdom sisters and brothers 


gaged RAILROAD, bet-| 
ter known as the IRON MOUN-.| 
TAIN ROUTE, for a great! 
many years before he was killed. 
in an accident while in the cab of 
bud engine. His brother, C, P. 
Judd, was a conductor on one of 


. 
Warren Resigns 
George R, Warren has resigned 
a8 manager of the Olympia Thea- 
tre, Chelsea, and has been suc- 
ceeded by George Broemler, form- 
erly assistant 
Street Olympia, Boston, 


newspaper or anything else write to Publix Opinion as to just what 
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can fill the gap 
Tapping of 
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vals, stock compani 
attributed to the ff 
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thing with more | 
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“About 130, 
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Their “Best 


Many managers 
the “My Best, G 
classes of the 
Manager Adna A 
fident he could 
if all the classes in be 
schools and High & 
pated. This nt 
gaining publicity 
ford in “My 
Publix Palace 
Okla, ‘ 


Dexter 


Wig 


at the Washington 
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tor c¢ 
least two fit. 


ss rehearsal. 


|dience psychology. 


|8. 


tlstrive for that perfection 
|But it seems 


the illusion that objects take 
their proper place in the dis- 
tance. 
MUSIC 

Music must always be properly 
balanced so that it will not 
slow up or speed too rapidly 
the beauty of harmony—and 
proper contrasts between 
“loud ard soft’? and “fast 

and slow.” 

Appropriate music should be 
carefully selected and songs 
sometimes specially written 
to fit the action and also 


Frank Cambria 


written in keys to fit the 

voice of the singer. 

Proper instrumentation _ must 
be suitable to the different 
orchestras. — 

ATMOSPHERE . 

Must envelop each number —- 
seenically, musically and ge- 
ographically. 

PERSONALITY 
Engage pleasing personalities, 

smart performers, and mag- 

netic talent of every discrip- 
tion. 

All female performers should 
have the physique of ‘‘Venus”’ 
and voices similar to- ‘‘Lore- 
lei.’’ 

Male performers. should be 
fashioned after ‘‘Adonis’” and 
have voices like ‘‘Arpheus.”’ 

Every dancer should be lythe, 
graceful, physically perfect, 
with the delicacy of a swan, 
the grace of a yaulting ante- 
lope, an enchanting smile 
showing. teeth of pearly 
white, the hands should move 
gently with the grace of a 
lily swaying in the twilight 
breeze. 

. REHEARSALS 
Rehearsals should be called at 
a specific time and all mem- 
bers of the cast are to be 
prompt whether they have 
had luncheon or no luncheon. 
No talking, interruptions or 
noise of any kind is to be 
permitted during rehearsals. 
This you will find quite try- 
ing. ; 

* Rehearsals should be held with 
intense concentration and ‘all 
are to work with equal at- 
tention including the princi- 
pais and the prima donnas. 

Make sure to receive no tele- 
phone calls. f 
TITLE 

Every title must have box office 
value and an interesting 
legibility. ' 
INDIVIDUALITY 

We must have productions that 
are new, or that have a new 
twist or angle. Should be 
uncommon. Must be classy 
and have the feel of silk not 
of purlap—clean—charming 
—interesting —— magnetic — 
entertaining — not too blasé 
——not ‘“low-brow.”’ ; 

10. COMMON SENSE 
greatest of all directors. 
it and know it. 

When one has followed all 
these rules a number finally is 
presented to the audience but 
how little one knows of the au- 
As the old 
sage said: ‘‘God alone, can make 
a perfect thing—we mortals may 
that the audiences 
e judges of that after all. 
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PUBLIX SINGER 
ONCE A CLERK 


The news of the engagement 
of Miss Agnes Helliwell for a 
featured role in “Gallopin’ On,” 
brought forth a special two col- 
unin head story in ‘the Buffalo 
Evening News. Miss Helliwell 
was the winner of the Shea’s 
3uffalo-Publix Opportunity Con- 
test held last summer in co-oper- 
ation with the Evening News. 
The engagement of the Buffalo 
girl for another tour of the Pub- 
lix circuit is proof conclusive 
that the idea of the Opportunity 
Contest is well worth while. It 
certainly gave Agnes the oppor- 
tunity she long had dreamed of. 
The story written by Charlie 
Taylor, and published by the 
Evening News, follows: 


Miss Agnes. Helliwell of this 
city has just begun her second 
tour of the country as a profes- 
sional singer in the theater. A year 
ago she was a clerk in a Buffalo 
music store. In her spare time 
she studied and practiced singing, 
but the chance for early recogni- 
tion seemed unlikely. 


A place in a paid church choir 
would help her gain experience, | 
she thought. She never dreamed 
of going on the stage, at least, not 
in the near future. But she had 
in the back of her mind a definite 
idea that some day she would be 
a-professional singer. Now that 
she has had her first experience 
she is looking to a broader career. 
She is young, hopeful, ambitious 
and seriously interested in music. 
She recalls how Mary Lewis de- 
veloped from musical comedy to 
grand opera. 


Winner in News Contest 


Miss Helliwell was a winner in 
the Evening News-Shea’s Buffalo 
Publix Opportunity contest last 
summer. Some of her friends 
suggested that she enter. She 
thought there was not much 
chance of winning. The audiences 
would favor the jazz singers and 
dancers, she ‘believed, but she 
considered that it would give her 
an opportunity to sing before a 
crowd, so she decided to try. She 
played her own accompaniment 
and sang a couple of songs. They 
were different from the others 
and the audiences liked them. 
Through the applause of the au- 
diences, she won first place. 


That gave her a contract to : 


make a tour of the entire circuit 
of Publix theatres in a revue 
known as “Young America.”’ She 
continued in it for weeks, includ- 
ing one week in this city. After 
closing that tour, she returned to 
Buffalo and appeared again, sing- 
ing with the symphony orchestra 
in “Franz Liszt,” one of the Music 
Master series. 


Principal in New Revue 


Convinced that Miss Helliwell | 


had real ability, Manager Vincent 
R. MecFaul of Shea’s Buffalo, gave 
her a letter to. Nathaniel Finston, 
head of the music department of 


the Publix Theaters corporation. | 


She was given auditions in New 
York and at once was awarded a 
part in ‘‘Faust,” one of the recent 
overtures at the Paramount the- 
ater on Broadway. Asa result of 
her work in this preduction, she 
was given the opportunity to ac- 
cept a principal role in a new re- 
vue, ‘‘Gallopin’ On,” which Frank 
Cambria was just arranging. This 
revue has opened in New Haven 
and will appear in the next few 
weeks in Boston, New York, 
Washington, Baltimore, Pitts-_ 
burgh and Buffalo. In all, Miss 
Helliwell will be on tour 35 weeks 
this time, and the tour will take 
her to California and all through 
the South. ; 

Mrs. Ruth Ashley Smith was 
Miss Helliweil’s teacher and she is 


pupil. 
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Hot Campaign For 
“Helen Of Troy” 


Manager Guy A. Kenimer piay- 
ed up the first letters of ‘‘Helen of 
Troy” in red letters in all his ad- 
vertising on that picture at the 
Publix Florida Theatre, Jackson- 
ville, Fla. 

Perhaps, one of the biggest 
stunts of the campaign was the 
stringing of three-foot cut-out 
letters across the street in front 
of the theatre. The first letter of 
each’ word was painted red while 
the others were painted white 
leading people to believe that the 
picture was of the risque type. 
These letters were spotted at night 
from either side and could easily 
be read for a distance of four and 
five blocks away. This was equal- 
ly true in the day time. 

Several thousand novelty her- 
alds were distributed by a man at- 
tired in the costume.of a Spartan 
warrior. This man was the center 
of attraction wherever he went 
and always made sure to be on 
the streets during the “busy” 
hours. He also carried a shield 
that was made out of beaverboard 
upon which was inscribed the title 
of picture, name of theatre and 
play dates. 

A window display in a store ad- 
joining the theatre was worth its 
weight in gold. At any rate it 
was good for a large portion of 
the extra sale of tickets at the 
box office. The first letters in the 
title of picture were cut out and 
a piece of red transparent paper 
was pasted over.the back. Be- 
hind this- was placed an electric 
lamp on a flasher which attracted 
attention every time the light 
flashed to the first three letters 
of the title—H—-O—T. 


- The Public Library placed a 


sign on the balcony where people 


were bound to see it as they en- 


tered. The Library also passed 
out book markers which carried 
the title, theatre and play dates. 


Drill for “West Point” 
Manager John D. Moody plan- 


ned on using the students of a 
nearby military school to ballyhoo 


ING A PUBLIX PRODUCTION 


““Gems”’ Gets Space 
Through Rubinoff 


When David Rubinoff hit Shea’s 
Buffalo in “Gems,” a tour of the 
high schools was arranged for him 
which brought an avalanche of 
publicity in the Buffalo Times, 
which paper sponsored the morn- 
ing recitals in the school as- 
semblies. All the principal high 
schools of the city were covered 
and the noted violinist received an 
enthusiastic reception from the 
students, the cheer leaders spring- 
ing to the platforms and calling 
for yells for the artist. 

Among the institutions visited 
were the following high schools, 
Masten Park, Bennet, Hutchinson, 
East High, Saint Joseph’s Col- 
legiate Institute, Lafayette and 
South Park. The Times used 
much art and many stories on the 
tie-up. Rubinoff was accom- 
panied on the tour each morning 
by - Bill Brereton, assistant to 


Charlie Taylor, director of adver- 
tising and _ publicity. Erwin 
Glucksman, pianist of the sym- 
phony orchestra, accompanied 
Rubinoff each morning. . 


“West Point” at the Publix Rialto 
Theatre, Chattanooga, Tenn. For 
some reason or other, the Com- 
manding Officer of the school re- 
fused to furnish trucks to trans- 
port the students the distance of 
three miles that separated the 
sehool from the theatre. 
Undaunted by the apparent 
scrapping of his well-laid plans, 


Moody rented enough trolley cars 


to transport the cadets to within 
a few blocks walking distance of 
the theatre. : 


Here the cadets ‘fell in’ and 
marched the remaining distance 
through the main thoroughfare 
to a square in the heart of the 
business’ district where they gave 
an exhibition of various drill 
formations. 


POPULAR SONG HITS 


“What'll You Do?” 


“Fascination” 


“Dawn of Tomorrow” “Keep Sweeping Cobwebs” 


“Let’s Misbehave” 


“My Stormy Weather Pal” 


NEWEST DISK RECORDS 


‘Victor No. 21172—Johnny Marvin and Ed Smalle, “After 
My Laughter Came Tears” and “Rain.” 
ais 


- Columbia No. 1277—Clarence Senna, novelty comedy piano- 
logs on “The Dempsey-Tunney Fight” and “How to 


Write a Popular Song.” 


Brunswick No. 3719—“Mother of Mine, I Still Have You” 


from “Jazz Singer” and “Blue River.” 


Victor No. 21097-—“Dawn” and “We Two” from “Golden 
Dawn” by The Troubadours. 


Brunswick No. 3706-—-Bélle Baker, “There Must Be Some- 


body Else” and “Baby Your Mother” in her own style. 


Columbia—“When Honey Sings An Old Time Song” and 


“Blue Heaven.” 


Victor—‘“Mary” and “Changes” —Paul Whiteman and his Or- 


-chestra. 


Columbia—‘“Girl of My Dreams” and “Tomorrow’—Eddie 


Thomas’ Collegians. 


“Victor—“Thou Swell”: and “My One and Only’—Johnny 
Johnson and his Statler Pennsylvanians. 


Columbia—‘“‘An Old Guitar and an Old Refrain” and “Why 
_ Should I Say That I’m Sorry?’’—Ralph Pollock and 


his Orchestra. - 


® 


Brunswick—“Just a Little Kiss” arid “So Tired”—Jules Her- 


overjoyed at the success of her|| — - buveaux and his Orchestra. A Chicago orchestra. 
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Sell Your 
Stage Show 


Vol. TTI. 


“Leave no stone unturned to give Publix the 


high ‘standing it holds in the world of theatres.” 
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Getting W r | 


It won't be long now. Here it is almost April 
first and hot weather just around the corner wait 
ing to grab your customers and keep them away 
from the theatre. Forewarned is forearmed a“ 
the smart showman is already preparing for the 
opening appearance of old man “Hot Waye.”, 
Lots of new automobiles this year and lots of good 
roads too. The summer resorts are going after 
business ‘and the railroads will spring the excur- 
sion stunt, so, alibis will be easy to find. After all. 
hot weather has always been the real “loyalty test” 
of the year and the real producers always turned 
the tables. New opposition invariably brings 
new ideas and new methods of combat. Summer 
holds no fears for the aggressive, alert manager 
and press representative. As Arthur Brisbane 
says, ‘restlessness is the mainspring of progress.” 
Get restless now and stay restless all summer. 


Great Press Book 


We have just seen the remarkable press book on 
“Speedy” which is, in our opinion, the most com- 
plete volume of its kind ever published. It is 
packed with practical, workable campaigns and 
stunt ideas. The advertisements are knockouts 
and adaptable to any situation. Leslie Whelan, 
Joe Reddy and the entire Harold Lloyd publicity 
organization should be complimented and 
thanked for giving the industry this splendid 
work. Get two copies. use one foryour “Speedy” 
engagement and save the other for future refe- 
rence. If every manager appreciates the “Spee- 
dy” press book, every “Speedy” engagement will 
be a record breaker. 
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| ORDERLY THINKING 
MAKES FOR SUCCESS 
SAYS SAM KATZ 


The following extract from Sam 
Katz’s. speech to New England 
Managers gives one reason why 
successful men get to the top: 


“J have tried to analyze in my 
mind, seriously and, sincerely, what 
is the difference between a success- 
ful man, a mediocre man and a 
failure. I have met. so many 0 
these so-called great big successes. 
And they are very human, they ta 
very naturally. I don’t fee! particu- 
larly any great comprehensive ana- 
lytical powers. I don’t find in them 
any startling viewpoints, any revo- 
lutionary suggestions. And yet they 
are more successful than the other 
fellows. 

“T wondered why for a long time 
and I came to this conclusion: | 
That they didn't forget the first] 
lessons they were taught in Grade | 


.|School, and that the average fellow 


did. 
Orderly Thinking / 

“tn other words, at Grade School 
you are taught orderly thinking, 
and vou are taught it in this fash-| 
jon: When you were at your desk 
at school, and you had history, tor 
example, you concentrated on his-| 
tory for an hour, or whatever the} 
period might be, to the exclusion| 
of arithmetic, writing, English, or 
any of the other subjects. And then 
you folded. your book and that 
was that-—and you went to the next 
room or the next subject and y 
started all over again and concen 
trated on that. 

“And when vou went to High 
School, that was further empha 
sized, because you not only ha 
specific subjects but you even hat 
different teachers for eac! 
and the teacher concentrated on 


that one subject and impressed up 
on and imparted to you all of that 
to the exclusion of the other things. 


How We Ramble 

“Now, most us when we get out 
of school, find ourselves rambling} 
On in many subjects—we start on 
one, and another one crosses, and| 
this, that and the other thing. But| 
the successful fellow I have met} 
has been the fellow who I think 
has had an appreciation of that spe- 
cific situation and a realization only 
of the great amount of power that| 
is within each individual, if they 
will only concentrate all of that 
power on a given subject at a time 


“So that I feel that the biggest 
job we have all got to learn, and 
one that will return many addt- 
tional dollars, is our ability to di-| 
vide the day in an organized man- 
ner and make up our mind that 
from e¢ight to nine o’clock in the} 
morning you are going to think 
about advertising, and do that so 
it becomes your specific period 
every single day, from eight to nine 
for a study of advertising and your 
publicity and your exploitation, to| 
the exclusion of everything else—| 


for one solid hour And don’t] 


cheat vourself. 


“Tf you can grow into that habit, 
you will surprise yourself very| 
much with how many more ideas 
will flow fromi vou, rather than just 
going to the theatre in the morn-| 


ing and saying “Well. boys, let’s| 1 


ste what we have got to do today.” 


The Cluttered Desk \ 
‘Now, that is exactly the same]; 
difference between the Executive! B 


whose desk is clattered up with a} 
lot of papers and the other one who! 
doesn’t Have any papers. I. am! 
generally not nearly as much afraid) 
to trade with a fellow whose desk} 
I find littered up, as Iam with the| 
fellow whose desk is clear, because| 


For You! What Are You Doing For | 


£| Saturday record for the house. Other Publix “it 


tk} New Orleans, Birmingham, Ontaha, Boston. 


t < 
ul to furnish thé music 


|New Haven Olympia Knick-Knack#) 
Boston .......Metropolitan Rio Romancéy 
New York Paramount Hey Hey .. a 


| that particular stage production is listed, 


jto me but his mind must be con-) he we 


covereosneenttmeanmeorene att nmeramgues etnnpuanennee et 


romeamennnerrnenanertes ener HON emer 
——— 


WHIRLING AROUN. 
PUBLIX WHEI 


The special opening performance of “Speed 
Artists is already a sell out with nearly every st 
opens April 6th with orchestra seats scaled 4 
at $3.00. 4) 


This is National Red Hair Week with ili 
Metropolitan the Clara Bow hit opened Satur 


> 


simultaneously, this week, are: San Antonio,” 
figures at the Palace, Dallas, show that it did § ' 


Re? 
y 


“The Legion. of the Condemned” is bre 
Theatre, Daytona Beach, where each day’s bt 
Sunday is the opposition with a huge tabern 
theatre. 


Art Landry, the Victor recording star, has 
to act as Master of Ceremonies at the Saenger” 
Art used to be with Paramount and played 
Dorothy Dalton. Wi 


0} 


With the addition of West Coast theatres 
there are now 37 road show productions on te 
States. The first Publix stage revue to play 
the Metropolitan Theatre, March 24th. 

Four more Texdas-Publix cities have ins 
rapidly becoming one of the most popular feats 
the circuit. Every Publix Manager who plays 
how long it will be until Paramount clears its & 
too. 
The Annual Paramount -Ball takes place at 
Special announcements are runi ing on the 
Rialto and Rivoli-United Artists theatres. Theos 


ements also carry the information. Vincent 
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City Theatre UNIT My 


Washington Loew’s Palace 
Baltimore ..Loew’s Century 


See Saw ... 
Gallopin On. 


Pittsburgh Loew's Penn Hula Blues. . 
Syracuse . Loew's State Roman Nigh 
Buffalo .....Shea’s Buffalo Pagoda Land J 
Deatrol se 7% Michigan Taka Chance .19 
Cleveland Loew's Allen Steps and St 
Columbus ia wes . Ohio Gems .... <4 
Indianapolis .......Indiana Milady’s Fans . 
St. Loulé... Ambassador Tick Tock .. 0) 
Chicago , +.++».Chicago Fast Mail ...9e 
pe its .. Uptown Havana ....o 
PORICRRS Osi Pia be nate Tivoii Danci 
FO MORRO 5 bo vaccine Harding Aresuen vied 
| Minneapolis Minnesota Treasure 
(Seattle ...c.d4. ... Seattle Hands Up 
Portiang ivi wel Portland Russian ve 
| San Franciseo .. Grenada High Lights 
nt Angeles ..Metropolitan Merry 
OUVOL Nis a Falak ee Denver I 

Omaha! iia se ees Riviera pee 

Des Moines ........Capitol open 

Kansas City. Loew's Midland Happy Go 
DOES 5 ia Bae sive Palace Marchin On 
Fort Worth .... Worth Publix F 

San Antonio.......!.Texas Steppin 
|Houston ......Metropolitan Listen In 

New Orleans ...... Saenger Jazz Grab 
Birmingham ......Alabama Moonlit 

Atlanta oo. au ... Howard Minstrels 


“Indicates the issue of Publix Opinion,” 
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1 am sure that the fellow whose) college 
desk is clear is thinking and is not! did inc 
ntused or worried about what he| upon 
going to da tomorrow. He knows. | tom: 
t the tellow with the stack of pa-| one 
pers on his desk, I know is talking! him 


scious of that thing in front of him! r mm 
\nd he is very, very much easier. >} wellee 

“Now, I don’t want to appear in 
the role of a lecturer, or anything) it 


of that sort, because this is not a a. 
aT 


